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THERE ARE no signs of
hairshirts in Dundrum where Joe
O’Reilly’s town centre continues
to expand its footprint, recession
or not.

Twelve store openings are
planned before the end of this
year, including upmarket UK toy
store Hamleys, which will open
with much fanfare next Thursday.

Mayo-backed retailer Elverys
will open the country’s biggest
sports store in December, while
Hughes & Hughes will pitch its
tent in competition with Eason.
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Restaurateur Roly Saul plans to
launch a new eatery while
venerable Donegal clothing group
Magee will open its first retail
shop in Dublin.

Centre director Don Nugent
says business remains brisk, in
spite of the downturn. “In terms
of footfall, we have managed to
maintain growth levels of the
order of 5 to 6 per cent,” he said.

This will take the number of
shoppers passing through the
doors beyond the 17-million mark.

Dundrum’s aggregate sales last

year were just more than €700
million.

“On a like-for-like basis, we
expect to hold that figure and
obviously we have the new brands
coming in to add to that,” says
Nugent. “We're expecting a good
Christmas. We're actively
marketing the centre in areas
outside our catchment and I'm
fairly confident that we’ll hit 17
million visitors this year.”

Dundrum is proving a hit with
cinema-goers, judging by accounts
filed by Movies@Dundrum Ltd, a

joint venture between the
O’Gorman and Spurling families.

The cinema group booked a 50
per cent rise in gross profit, which
jumped to €7.4 million in the year
to the end of August 2007.

When staff and administration
costs, interest charges and tax
payments are stripped out, the
group posted an after-tax profit of
€1.3 million, a more than tenfold
rise on 2006. That wiped out its
€116,981 in accumulated losses
and enabled it to shave its net
debt by €1 million to €5.1 million.
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Eyes on seats: cinema adds to the footfall in Dundrum Town Centre
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BRITISH INSURANCE group
Aviva is one of the shortlisted
parties for the lucrative naming
rights for redeveloped Lansdowne
Road stadium. It is understood
that Aviva is one of five groups in
the mix for the 15-year contract.

The rights are being jointly sold
by the IRFU and the FAI, which
are thought to be seeking a hefty
pmillion-€100 million from
1 ested parties.

J All sides are being tight-lipped
gcc)ét the process and it is

rstood an announcement is
likely around the turn of the year.

Speculation had mounted this
week that Aviva had won the race
for the naming rights but this was
premature.

Nabbing the naming rights to
Lansdowne would certainly be a
coup - albeit an expensive one —
for Aviva, which is planning to
rebrand its Hibernian subsidiary
here from January 2009. It also
owns a majority stake in Ark Life,
which was previously wholly
owned by AIB.

Given the heritage and
resonance of the Hibernian name
in this market, rebranding to
Aviva won’t be easy.

The insurer has put together a
substantial marketing war chest
for its rebranding project and
securing the rights to Lansdowne
would no doubt help its cause.

It’s not clear who else is in the

running for the rights. Aviva is
thought to have competition from
another insurer - thought to be
Zurich - another financial group
and a telecommunications group.
US-based Wasserman Media
Groups and Slattery
Communications here are
handling the negotiations for the
Lansdowne Road stadium
redevelopment company.

Wasserman put together the
deal for Arsenal’s Emirates
Stadium in London, which
incorporated a shirt sponsorship
deal.

The new 50,000 all-seater
Lansdowne is due to be completed
in April 2010. The Ballsbridge
venue is on a shortlist to host the
prestigious Uefa Cup Final in
either 2011 or 2012.
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UK insurer Aviva is one of five parties in the running for the

naming rights for the Lansdowne Road stadium
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THIS WREK’SgBudget gave the

est @gnal et that the
-talffed alput Broadcasting
orit; land (BAI) will

actually come into being in 2009.
The Broadcasting Commission
of Ireland (BCI) has had its 2009
budget slashed by 26 per cent -
from €6.4 million to €4.7 million.

This is in the expectation that
the BAI will be running by the end
of March next, with a scheme
agreed shortly thereafter for an
industry-wide levy to fund day-to-
day running of the
super-regulator. This will relieve
the taxpayer financially in relation
to broadcasting regulation.

The BAI has been in the
pipeline since 2002, when the
decision was made to establish it.

The organisation will
incorporate the current activities
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NO SOONER had the credit
market crunched than Bank of
Ireland was writing to customers
informing them that, from
October 20th, they will be subject
to a late payment fee of €7.50 if
they don’t pay off their credit card
balances on time.

They are advised to allow four
working days for a payment to
reach their account, which in
itself seems a bit much in this
electronic age.

Customers will also have to pay

of the BCI and the Broadcasting
Complaints Commission, and will
have an oversight role in relation
to RTE, which should prove
interesting given the tensions
between Donnybrook and the
independent sector in relation to
the licence fee.

Legislation giving force to the
BAl is expected to be passed by
the end of 2008, with the body
then operating in a few months.

The current term of the BCI’s
board ends in December, with
long-serving chairman and senior
counsel Conor Maguire indicating
that he will take his leave of the
body at that point.

Appointing a chair for the new
body will be in the gift of Minister
for Communications Eamon
Ryan. Whoever gets the job will
have their hands full. In addition

the same amount if they breach
their credit limits.

If they were Budget measures,
the Opposition would be decrying
them as stealth taxes.

The fees are, needless to say, in
addition to the hefty double-digit
interest charges that it already
applies on balances that are not
paid off on time and in full.

It’s what you might call a form
of double taxation.

In a bid to show it doesn’t
discriminate, all Bank of Ireland

to agreeing a framework for the
levy, two new radio stations —
4FM and Radio Nova - are due to
hit the airwaves in 2009 while the
Boxer consortium and RTE are
progressing plans for the launch
of digital terrestrial TV.

BCI chief Michael O’Keeffe:
2009 budget slashed to €4.7m

credit card holders - bar
impoverished students — will be
hit with the new charges.

Of course, Bank of Ireland isn’t
the only credit-card issuer to
apply sneaky fees.

They can be avoided though by
customers paying up on time and
keeping within their credit limits.

At a time when their stock is
already at an all-time low with
punters, moves such as this will
hardly endear Bank of Ireland and
its peers to consumers.
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BRITVIC’'S TRADING update
yesterday shows that the fizz
hasn’t just evaporated from the
Irish economy: it’s left the soft
drinks market, too.

In euro terms, Britvic Ireland’s
revenue declined by 6.4 per cent
in the year to the end of
September.

<<n sterling numbers, it achieved

se of 6.2 per cent to £200.7 mil-
lion, a reflection of the euro’s
strength against the British
currency of late.

“Macroeconomic conditions in
Ireland have resulted in very
difficult trading conditions,”
Britvic said.

“This has recently led to a low
double-digit decline in the
licensed on-premise market in the
12-month period, though the take-
home market has stabilised to a
flat volume performance,” the
company said.

Britvic said its branded volume
decline has been restricted to
3.4 per cent, indicating an out-
performance on its part against
the market as a whole.

Britvic said it achieved a “very
strong performance” from the
combined portfolio of the Mi Wadi
and Robinsons squash brands,
which were coming from a low
base.

Based on yesterday’s update,
the Irish subsidiary appears to be
a drag ,en Britvic’s overall

umbegp.
imif§g is gverything in business
uc life and Britvic chief

executive Paul Evans must be
cursing his luck at buying the Irish
soft drinks business from C&C at
the top of the economic cycle in
this country.

Britvic paid Maurice Pratt
€249 million in mid-2007 to buy
C&C’s portfolio of soft drinks,
which included the Club brand
and Ballygowan.

By his own admission, Mr Pratt
got a number of things wrong
during his seven-year tenure at
C&C, but he can take a bow on the
Britvic deal.

Always on

UNDER THE
RADAR

Garvan Cerasi,
Logiskills

INTERVIEW: PETER CLUSKEY

GARVAN CERASI, founder of
freight and logistics recruitment
specialists, Logiskills, had been
expecting to break the €1
million turnover barrier this
year. Instead, he’s experiencing
the first recession of his career.

Since setting up Logiskills in
2004, the business has been
building steadily, from a fragile
turnover of just €140,000 in its
first year to a healthy €750,000
and rising in 2007.

Those days are over, though,
for the time being at least.

“Job orders have fallen by at
least a third in the recruitment
sector as a whole over the past
three or four months,” observes
Cerasi.

“Our staff has gone from nine
consultants in January to just
four now and I'd anticipate that
turnover will fall back to around
€450,000 - pretty much where
we stood in 2006.”

Despite the fact that this is his
first experience of an economic
downturn, he has been quick to
respond.

“We’ve already implemented
as many savings as we can in an
effort to secure the survival of
the company through to 2010.
For instance, we’re in the
process of moving to a smaller,
serviced office.

“We’ll probably halve the
number of slots we buy from

he lookout for new rec

recruitment websites.

“The cream has certainly
gone,” Cerasi adds, “but the
bread-and-butter work is still
there and I believe that’s what
will get us through.”

It’s not the future that Cerasi
was anticipating when, after
starting his career in the freight
forward sector and moving into
logistics software, he decided he
wanted to move up the career
ladder.

“That’s what made me
interested in recruitment,” he

recalls.

“I went to talk to a lot of the
big high-street recruitment
names and what I found were
young, inexperienced
consultants, mostly graduates,
who were just flinging CVs at
their clients - and mine was one
of the CVs they were flinging.”

As it happened, Cerasi’s wife,
Mairéad, had been in the
recruitment business for more
than a decade and she suggested
that he set up such a business on
his own.

“Nobody was specialising in
the freight and logistics area,
which was booming” he says,
“and, because companies were
so anxious to find staff, they
were willing to include me
among their preferred
suppliers, and it went from
there.”

Cerasi set out to provide the
quality of service he had been so
frustrated at not finding himself,
achieving ISO 9001:2000
quality management
certification and doing evening

classes at the Chartered
Institute of Logistics and
Transport.

“A lot of people said ISO
wasn’t worth it, but I wanted,
from the point of view of
internal procedures, to be sure
there was nothing else we could
be doing to improve and to
allow us to benchmark ourselves
as we expanded., and it helped
us to sign up most of the big
players as clients.

“Along the way, in 2005, we
set up NorthGate Recruitment,

which supplies support service
recruitment in the freight and
supply-chain sector and, earlier
this year, Logiskills Elite, which
also provides interim
management services to clients.

“So the aim is to provide the
total recruitment package -
from driver to director.”

Cerasi’s aim now is to make
Logiskills leaner, while
retaining its quality of service.

It is a difficult balancing act,
he admits, but it now applies to
everyone.

“Companies are going to have
to become leaner. Core
competencies are going to have
to be replaced, but after that it’s
a matter of what you can
afford,” Cerasi says.

“If you have three people
doing a job and one leaves, the
remaining two will have to get
busier, but if one of those two
leaves, that person will have to
be replaced.”

And if the economic climate
continues to worsen?

“I haven’t been through an
economic downturn before. But
this company has to survive
because I have a mortgage and
young children. What we’re
going through now, they’ll be
studying in college.

“But in the meantime,
survival is the name of the
game.”
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